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INTRODUCTION 

Although there is a prevailing perception that people in the past 

respected the environment and managed their living space sensi-

bly and responsibly, current generations are not the first ones to 

cause environmental deterioration (Plut, 2014). Namely, humans 

have always been affecting the natural environment, their own 

living space, with their activities, actually ever since they be-

came aware of their primacy in the environment. Through an in-

creasing level of civilisation development, constant inventions 

that helped humans to perform their work more easily, more 

powerful tools and machines and the growing population, our 

interference with the environment was becoming stronger and 

stronger, while our material demands were increasing. Econom-

ic development, particularly industrialisation, triggered the pro-

cess which is becoming increasingly obvious: our interference 

with the functioning of natural environment is becoming deeper 

and more intensive. 
 

AIM AND METHOD 

This paper examines the possibility of segmentation of people in 

according to their social and psychological factors which influ-

ence environmental awareness and shape environmentally 

friendly behaviour. Even though the contemporary way of life in 

Slovenia is not very diverse, the people, as far as the level of 

their environmental awareness and engaging in environment-

friendly behaviour are concerned, are not a homogenous group 

which could easily be recognised and described. Therefore, in 

order to properly place and successfully implement social influ-

ence methods, which are used to develop environmental aware-

ness and steer people's behaviour towards sustainability, it is of 

key importance to divide people in more precisely defined 

groups. Namely, in this way, the mentioned methods can be 

maximally adapted to every specific group and efficiency can be 

improved.  We used a K-means method to group people accord-

ing to their  characteristics. 

»Active«  

They are characterised by the high level of environ-

mental awareness which is shown by attaching above

-average importance to attitudes, subjective norms 

and perceived behaviour, while importance assigned 

to personal norms particularly exceeds the average. 

They are also characterised by assigning very high 

importance to biospheric values. They attaches 

above-average importance to altruistic values, while 

at the same time they are characterised by attaching 

below-average importance to hedonistic values, and 

particularly to egoistic values. The group is charac-

terised by assigning high importance to biospherical 

values and personal norms, which reveals their high 

sense of guilt when they fail to care for the envi-

ronment, a very high sense of personal moral re-

sponsibility for environmental activity and inter-

nal positive feelings when they engage in environ-

ment-friendly behaviour. The share of women in 

the »active« group is above the average. Members 

of the group are predominantly between 25 and 44 

years of age. As regards education, the group’s share 

of respondents with short-term higher, higher and 

university education is distinctly above the average, 

while in terms of income, members with above-

average income predominate.  
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Figure 1: Man is constantly changing the environment and transforming it. 

Figure 3: »The Tragedy of the commons«. 

Figure 6:  Group »Active«. 

Figure 8:  Group »In word only«. 

Figure 7:  Group »Thrifty«. 

Figure 10:  Group »Indifferent«. 

Figure 9:  Group »Passive«. 

variable unit 1 2 3 4 5 6 

Attitudes 
x̅ 3,51 3,32 3,90 3,35 2,44 3,42 

index 102 97 114 98 71 100 

Personal norms 
x̅ 4,17 3,37 3,82 3,44 2,39 3,56 

index 117 95 106 97 67 100 

Subjective norms 
x̅ 3,95 3,49 4,22 3,75 2,74 3,75 

index 105 93 113 100 73 100 

Perceived behavio-

ral control 
x̅ 3,74 3,46 4,21 3,63 2,81 3,68 

index 102 94 115 99 76 100 

Altruistic values 
x̅ 4,78 4,63 4,71 4,53 4,13 4,6 

index 104 100 102 98 89 100 

Biospheric values 
x̅ 4,80 3,95 4,50 4,22 3,14 4,24 

index 114 94 105 99 74 100 

Hedonic values 
x̅ 3,87 3,90 4,51 4,41 4,42 4,22 

index 91 92 106 104 105 100 

Egoistic values 
x̅ 2,36 3,44 3,06 2,77 3,51 2,96 

index 79 114 102 93 119 100 

Intention 
x̅ 4,59 3,72 4,31 2,91 2,90 3,82 

index 120 97 113 76 76 100 

Behavior 
x̅ 4,10 3,45 3,07 2,75 1,93 3,19 

index 129 108 96 86 61 100 

Figure 5:  Mean values and indexes of studied variables by extracted groups. 

1-Active, 2-Thrifty, 3-In word only, 4-Passive, 5-Indifferent, 6-together 

 

Modern human activity in the environment 

or dominant pattern of consumer-oriented atti-

tudes of individuals can be successfully ex-

plained by the paradigm »common dilemma« 

which was present in The Tragedy of the 

Commons (Hardin, 1968). It shows how the 

use of common pastures because of the individ-

ual's desire for constant growth in the number 

of animals and exceed the capacity of pastures 

lead to their destruction. 

Figure 2:  Nowdays we often face with »common dilemmas« in our 

everyday life. 

»Thrifty«  

In the »thrifty« group, the level of agreement with the studied variables is moder-

ate, generally slightly below mean values. They are most critical in rating subjec-

tive norms, the perceived behaviour control and personal norms. Thus, they assign 

below-average importance to the opinions of their friends or relatives on the im-

portance of active environmental engagement and the support itself expressed by 

their opinions. Furthermore, they feel less capable of active environmental en-

gagement and at the same time they believe there is no sense in engaging in 

such activities if others don’t act in such a way. In cases of non-environmental 

behaviour their sense of guilt and moral responsibility is not so high, while they 

are also not so strongly guided by internal feelings when it comes to actions 

related to the environment. The »thrifty« respondents attach the highest, above-

average importance to egoistic values, while interestingly, they assign below-

average importance to hedonistic values. The group considers wealth and money 

as well as power, fame and influence to be more important than the notion that the 

ultimate purpose of a person’s life is pleasure. The »thrifty« group also has above-

average share of women, while predominant age groups within the group are 45

–64 and 65 or older. As regards the level of education they are characterised by 

lower education. In terms of income, the »thrifty« group is mostly composed of 

respondents with the lowest income.  

»In word only«  

The »in word only« group is characterised by valuing perceived behavioural 

control, attitudes and subjective norms considerably above the average, while 

personal norms are valued somewhere around the average. The »in word only« 

respondents mostly feel capable of active environment-friendly engagement and 

are at the same time convinced that they are well informed about the ways of ap-

propriate acting. They also assign a very high importance to subjective norms, 

i.e. individual’s perceptions of normative expectations of significant others and 

willingness to take their opinions into account in their behaviour. On the other 

hand, interestingly, they consider personal norms to be much less important, 

which implies that their principle-based support is diminished by their own 

sense of guilt, their own sincere inner feeling about environment-friendly behav-

iour and their own morality. Thus, the respondents strongly support environ-

mental protection and demonstrate a very high level of environmental 

awareness at the declarative level, they are showing low environmental ac-

tivity. The share of men is above the average, while as regards age structure, 

there is above-average share of respondents aged between 15 and 24 years, 

and between 45 and 64 years. As regards the level of education, the group has 

above-average share of respondents with completed secondary education, but 

the share of respondents with the highest level of education is also considera-

ble. Duality is also present as regards income: the group includes respondents 

with average or slightly below-average income per household and it also in-

cludes a more than insignificant share of respondents with the highest income. 

»Passive« 

The »passive« respondents consider attitudes to be of average importance. At 

the declarative level, they are aware of the need for environment-friendly en-

gagement and they express concern about the environment. They also attach rel-

atively high importance to personal norms, subjective norms and the perceived 

behavioural control. They agree that something has to be done for the benefit of 

the environment regardless the fact that others don’t do it. To a certain point 

they feel guilty and morally responsible when they fail to act in favour of the 

environment. Thus, the »passive« respondents can also be placed among the 

environmentally aware and the supporters of environmental protection at 

the declarative level. When it comes to actions they are showing a very low 

activity. In the group, both sexes are fairly equally represented, which can 

also be observed for the age structure. As regards education structure, the 

group is characterised by the above-average share of respondents with lower ed-

ucation. As for income, below-average income is predominant. 

»Indifferent«  

They are characterised by rating personal norms, attitudes, 

subjective norms and the perceived behavioural control 

distinctly below the average. They negatively rate the 

need for environment-friendly engagement, they see 

themselves as highly incapable of such behaviour, and they 

also believe they don’t know how to act appropriately. 

They are unaware of the consequences of inappropriate en-

vironmental behaviour and they don’t feel responsible for 

such consequences. They expressly disagree with feeling 

the sense of guilt for inappropriate environmental be-

haviour, they feel no moral responsibility whatsoever and 

they have absolutely no bad conscience about it. Their rat-

ing of egoistic values is distinctly above the average. 

They rate hedonistic values above the average as well, 

while they expectedly rate altruistic, and particularly bio-

spheric, values below the average. They believe that they 

can not contribute much to preservation of the environ-

ment, and the level of their environmental awareness is 

very low as well. There is the above-average share of men 

between 45 and 64 years of age. There is the above-

average share of respondents with lower education, their 

income is below the average but not the lowest. 

Figure 4:  Percentage of respondents within specific groups in personal interviewing (N = 386).  

CONCLUSION 

We established that although people are generally quite willing to engage in environmental behaviour as a matter of 

principle, not many are truly willing to do something for the environment when it comes to action. On the other hand, 

there is a positive fact that not many people have absolutely no interest in environmental protection; the vast majority 

can be placed somewhere in between. These respondents are the most interesting from the perspective of being 

capable of changing their actual behaviour because they are most susceptible to behavioural changes, given the 

appropriate use of strategies. On the other hand, considerably less interesting for researchers are environmentally the 

most active, in other words the sworn environmentalists, because in this case it is about convincing the convinced, 

which is rather pointless and besides, their share in the population is not high. A less interesting group are also those 

who are the least interested in the environment because a lot of effort needs to be put into those groups. Namely, they 

have absolutely no interest in changing their behaviour and are not prepared to change. 
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